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BROMO TOWER ARTS & ENTERTAINMENT, INC.

Bromo Tower Arts & Entertainment, Inc. unites,
supports and advances artists and cultural
organizations toward strengthening the Bromo Arts
District’s position as a thriving and diverse cultural
corridor in Downtown Baltimore.
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ANCHOR CULTURAL
INSTITUTIONS

* Bromo Seltzer Arts Tower

* Hippodrome Theatre

e Eubie Blake Jazz Institute &
Cultural Center

e Maryland Art Place

¢ Arena Players Theatre

e Everyman Theatre

¢ Maryland Historical Society



SMALL & “DIY” SPACES &
ORGANIZATIONS

e Current Space

e EMP Collective

e XOL Art Gallery

¢ ArteFactory Baltimore
¢ Franklin Street

e Springsteen Gallery

* Open Space

¢ Randall Scott Projects
¢ Dance Baltimore

® Muse 360 Arts

e Kelly Walker Fine Art
¢ Fluid Movement

¢ H&H Building

e Gallery Four

e Whole Gallery

e Platform Arts Center
¢ Jordan Faye Contemporary



PROJECTS



































































DATA &
EVALUATION




MARYLAND STATE ARTS COUNCIL

Economic & Fiscal Impact across 24 A&E Dlstricts
Example Questions:

¢ How many new initiatives were undertaken by district
management?

¢ How many new festivals occurred in the district?
¢ How many new public art projects?

e How many new businesses/retailers/restaurants etc? How
many full and part-time jobs were gained?

e How many new capital projects?

Residential/retail/office occupancy rates?
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REQUEST
for YOUR SUPPORT

Dear Priya:

Discil iliandam, audia volo dolecus, aut quiatur saperundebis mil miliquo mod qui totates ea enda nimporem hil
ium esequam quias etus ra et ex eatempore, ommo con rem ant qui ut mi, coria ipit et laborate cori solestem
as reptate mporem andelenetur?

Genient quidenienis quo tectum volutat uscienda que quiamus.
Re oditemp oriorat ab illo berunt as adiorest voluptiat occus adit quae plab ium fuga. Et molorep erovit, essit
dolo beaqui doleseque am, et por autae. Ut fuga. Exceptatur?

Gendant am et landa nonet ate sae laborpos duntis ulpa nus et facestemque cus sitaeperis rerferora sitatis ad
ut harcitist, consequ idusdam, omnihic ilibus sero vid quatiatios as consedipsum volest in pos est omniaerroria
sima nim doles acerionecte cus con cusant ad et occusam volorep ediore cuptat.

Ommossi moluptassi aut ut que pari aliatat endunt, quo bla consed min renisci llautem porati verovide lit aut es
invernatam que es dolupta tempor am eliquae rempore ssimus et es ducia et dolum fugit, eum ut et volenis ad
et maximporiti ra ped qui dolore et hillit aut et res re laceperferum as plita sam re samus eatur sitae officiuntiis
apis enda sanistia accaborit, occuptiat.

Ebis que dendis aut am, volorum eate apic tetur repratem ipis eicia quibusa esciis moluptaspero veniet lam que
etur maios est, tem nonsequi diti officil eossendem il inciis non peritem haria que repreiuntia exces ute volut
restis aut ab ipsa duntiis sequo mi, cus.

Nequam evelia est, te vernatia i ab is event nimaio qui aut int que imusa
vidiorestis perit, quam vellacearum quis as moloribus mod quam et quo dolupta tempores veliquia con cus
nonserum consequ asperorem non parumgque conseque simus sed eosam nis inimentionet ab il ipis nist
occus idici soluptatur? Quias dis et renis inis explam volori tor aliquid eictus, ate numquam quae prae et
voluptatus autecestia accae nullati nullab id quistis sin ni te con eum eum evelest volorum se porem aut

volum consedi gnatem vere quam nonem nobitate rectibust voluptatis estrumquis re. ipis quati deliati-
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ARTPLACE AMERICA

(Project Specific)
Sample Questions:

¢ Has the community attracted investment from other public,
private or philanthropic sources?

¢ Has your project received local or national media coverage?

10 Signals of Momentum

1 Is your community cleaner?

2 Does the community feel safer?

3 Is the community more attractive?

4 Are there fewer vacancies?

5 Are there more people on the sidewalk?

6 Is there a popular new outdoor gathering space?

7 Is there a popular new indoor gathering space?

8 Is there new evidence of arts activity?

9 Has the local press reported on it positively?

10 Do people in the community generally agree that the com-
munity is getting better?



OTHER DATA COLLECTION

Event Surveys & Feedback
Sample Questions:

e What zipcode are you visting from?

* Have you been to the district before?

¢ How did you hear about the event?

e What mode of transportation did you use to get here?
e What do you like most about the district?

e What would you like to see more of in the area?

* How were your sales?

* How many visitors did you have?



CONTACT

Priya Bhayana, Director
info@bromodistrict.org
410.528.7710

www.bromodistrict.org




