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Style

After the riots, Baltimore’s best shot at
redemption may be its arts community

By Frances Stead Sellers |0 & W Follow @FrancesSSellers

Baltimore arts district seeks to return the city to its former glory
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CREATIVE
PLACEMAKING



In creative placemaking, partners from public,
private, nonprofit, and community sectors
strategically shape the physical and social

character of a neighborhood, town, city or region
around arts and design activities.

- Markusen, A. & Gawda, A (2010) Creative Placemaking



WHAT CREATIVE PLACEMAKING CAN DO

Strengthening
Economic
Development

Drive economic
development

Drive new
investments

Create new
access points to
participation

Seeding Civic
Engagement

Connect
community

Create stewards
of place

Shared sense of
the future of a
place

Building
Resiliency

Help re-establish
normalcy

Generate new

community assets

Provide psyco-
social relief

Contributing to
Quality of Life

Create new
amenities

Increase access
Increase

attachment to
place




HOW CREATIVE PLACEMAKING CAN DO IT

Acting as the key  Bring the arts

institution in a (visual and

neighborhood performing) to
public spaces

Provide

community Make public

identity spaces more
attractive,

Generate area exciting, and safe

foot traffic and

business

Re-imagine use
of spaces

Beautify vacant
and blighted
spaces

Connect people to
opportunities and
one another

Engage
community
stakeholders

Solicit community
input and
suggestions

Rapid prototyping
and iterative
design




NEA's $$



PARTNERSHIPS









’ 3
[ Ry e
e i JAREES |

Community Mural Project - Dave Lowenstein Artist, Sioux Falls Arts Council




LOCAL GOVERNMENT

4
ARTS ORGANIZATION






374 partners
15 1 arts partners

2 8 Local Arts Agencies

State Arts Agencies: OR, WV, NC, DC, UT



Artist Communities

Arts Education

Dance

Design

State Arts Agency

Local Arts Agency
Literature

Media

Multidisciplinary & Presenting
Museum

Music & Opera

Theater & Musical Theater
Traditional and Folk Arts

Visual Arts
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N)nprofit Organizations: \

« Senior Citizen Organization

« Arboretum

« Development/Community Reinvestment
* Environmental

 Historic Preservation

« Land Planning (Main Streets)

m)cal businesses: \

« Banks

« Construction firms
 Farms

« Galleries

* Hospitals/Health Care
* Newspapers

* Energy Company

* Restaurants

« Real Estate Developey

~

J

 Libraries e
» Religious Government:
« Recreation/Tourism * Non-arts local, state and federal
« Scientific agencies (transportation, housing,
\Youth Development / parks, etc.)
\_
 Athar )
" Education: ) Other: o
e Private K-12 schools * Business Associations
« School districts  Business Improvement Districts
_* Universities/Colleges | » Foundations

e Hotel Association
\_ J




Our Town FY14 Project Types

Public Art

Other Arts Programming
Festival/Performance
Cultural District Planning
Public Space

Cultural Facility

Creative Entrepreneurship
Community Design

Creative Industry

Asset Mapping
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.. Levitt Pavillion Cogrtesy of Artsngs‘i, photos by Ryan Hulvat
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ArtsQuest SteelStacks
Bethlehem, PA
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ArtsQuest SteelStacks
Bethlehem, PA




Bethlehem, PA
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http://media.lehighvalleylive.com/bethlehem_impact/photo/pbs-exterior-62bc6619e1cc1602.jpg
http://media.lehighvalleylive.com/bethlehem_impact/photo/pbs-exterior-62bc6619e1cc1602.jpg
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Nashville Opera Association
Nashville, TN
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Distinctive Expanded Palette

PAVING

Akey element of the proposed spatial identity framewark is
the creation and implementation of a custom paving pattern
intwo key pedestrian areas, one in the Narthern half of

the site, the other in the South. This paving creates a vivid
way finding system within the district that turns existing
under-utilized alleyways into multi-functional spaces. The
pedestrian and bikeway system creates connections betwezn
existing plazas and walkways, the proposed cultural center
and existing and proposed arts programming. It activates
the space through this cannectivity, through the provision of
bicycle parking allowing visitors from outside the district to
easily access it, and through the vibrant color and patterning
embedded into the paving itseff.

The paving pattern was derived through the abstraction of
amother piece of the distinctive palette, the bamboo leaf.
Through the combination of Y paver types the patternis
developed. The paving will simultaneously integrate with the
existing paving and create a new memorable experience and
signifier of anes presence within the district for visitors.
Through the creation of a custom paver with small openings
integrated into it, the paving system becomes slightly
permeable and contributesto the efforts toward sustainability
that are central to the future plans of the district.

FRAMEWORK: SPATIAL IDENTITY 02.27. 2013 DRAFT 45

Sugar Hill Landscape Arts Masterplan
Detroit, Ml



B"'o.-'iSe_B_right Spot Pr"o'j_ec.t '
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- : "+ Courtesy of Trey Mclntr>-/e project






ArtPrize
Grand Rapids, Ml
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Unscenel
Shreveport, LA
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CultureBlocks
Philadelphia, PA

SET LOCATION jil

NEIGHBORHOOD || COUNCIL DISTRICT || PLANNING DISTRICT |[ SCHOOL CATCHMENT |

~ CULTUREBLOCKS

LBl

PROFILE | | e MATCH

Use the set location bar to find
your area of interest or start by
adding data to the map.

Add Data:
Point Level Data
Cultural Resources

Cultural Activity Locations

Philadelphia Cultural Fund
Pennsylvania Council on the Arts
National Endowment for the Arts (NEA) J

Economic Development Investments &
Designations
ity Resources

Trai

Parcels

Cultural Resources within Walking
Distance

Cultural Participation
Zoning and Land Use
Proximity to Transit
Population and Households

White

African American
Asian

Hispanic

Ethnic Diversity Status

| ENTER ADDRESS

ORZIPCODE

Ethnic diversity status as of 2010. details

Legend Hide Legend

" Insufficient Data
Ethnically Diverse

. Asian Pacific Islander
(>80%)

B Hispanic (>80%)

. Non-Hispanic Black
(>80%)
Non-Hispanic White
(>80%)

Svte by G o 5]

Source: SIAP
Clear Data Layer

_————
Sites Legend

@ National Endowment for
the Arts (NEA)

© search

Source: NEA

change icon

|Arts Nonprofits-501 c3| |Natlonal Endowment for the Arts (NEA)

National Endowment for the Arts (NEA): Click Update List button to show current points on map.

CLEAR

MAP  PRINT

CLEAR LOCATION

Organization Address Address2 Gty Stategn:ode Website Category Amount Year Field/Discipline E
African American Museum in Philadelphia 701 Arch Street Philadelphia PA 19106 http://aampmuseum.org/ Access to Artistic $10,000 2012  Challenge America
Excellence
Arden Theatre Company 40 North 2nd Street Philadelphia PA 19106 http://www.ardentheatre.org/ Art Works $40,000 2012  Musical Theater
Art-Reach 1819 John F Kennedy Boulevard  #200 Philadelphia PA 19103 http://www.art-reach.org/ Access to Artistic $10,000 2012  Challenge America
Excellence
Asian Americans United, Inc. 1023 Callowhill Street Philadelphia PA 19123 http://aaunited.org/ Art Works $10,000 2012  Folk and Traditional
Arts
Brandywine Graphic Workshop, Inc. 728 South Broad Street Philadelphia PA 19146 http://www.brandywineworkshop.com/ Art Works $30,000 2012  Visual Arts
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EXPLORING OUR TOWN —

Creative placemaking projects strategically link communities ﬂndhﬁ'l &
gwemmentswitharﬁm,designm,mdlmorganizaﬁonstoimma |
quality of life, create a sense of place, and revitalize local economies. B

PROJECT SHOWCASE
Explore recent creative
placemaking projects.

i

PROJECT INSIGHTS

Explore the lessons we
learned. —

NOWVIEWING: FARM/ART DTOUR



EXPLORING OUR TOWN

All Projects

[J showcase Q Insights @ Overview

AIEA, HI

MO, AZ
OLA KA 'ILIMA: CREATIVE CULTURE '
AND ART SPACES AJO MASTERPLAN
BETHLEHEM, PA BOSTON, MA
THE BRIDGE INNOVATION DISTRICT
CHARLESTON, WV CHARLESTON, SC

CHARLESTON PUBLIC ART GAILLARD CENTER ARTS PRECINCT

DETROIT, Mi DRIGGS, ID
SUGAR HILL ARTS DISTRICT CITY CENTER PLAZA
FARGO, ND FLINT, MI

BALTIMORE, MD
REVITALIZING STATION NORTH

BURLINGTON, VT
IMAGINE CITY HALL PARK

CHATTANOOGA, TN
MAIN TERRAIN ART PARK

DUBUQUE, 1A
ARTS IN THE DISTRICT

FORT COLLINS, CO

BEREA, KY
WAYFINDING DESIGN

CASPER, WY
CONFLUENCE OF TIME AND SPACE

COLUMBUS, OH
FINDING TIME:
COLUMBUSPUBLICART2012

ELPASO, IX
DOWNTOWN PATHWAYS

GLENCOE, IL



EXPLORING OUR TOWN D Showcase :’ Insights @ Overview

By Project Type By Project Location

Festivals and performances are a vital component of cultural identity and can support both community and economic development long
after the event itself is done.

AIEA, HI COLUMBUS, OH

BALTIMORE, MD GRAND RAPIDS, MI
OLA KA ‘ILIMA: CREATIVE FINDING TIME:
CULTURE AND.ART SPACES ,  REVITALIZING STATION NORTH | - (o ;MBUSPUBLICART2012 ARTPRIZE
JACKSON, MS MOUNT RAINIER, MD OLYMPIA, WA PHOENIX, AZ
ART GARDEN ART-LIVES HERE CANOE JOURNEY CULTURAL CONNECTION
PROVIDENCE, RI RAHWAY, NJ REEDSBURG, W1 ROANOKE, VA
CREATIVE CAPITAL HUB PROJECT RAHWAY ARTSPART FARM/ART DTOUR PARKS AND ARTS
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EXPLORING OUR TOWN E} Showcase (.2 Insights @ Overview

Project Insights

Here we gather insights and lessons learned from the Our Town projects managers. Click below to discover how to do a successful project.

PROJECT PROJECT PROJECT
PROCESS SETTING TYPE

Learn how creative placemaking Learn how place affects creative Learn how to do different types
projects happen. placemaking. of creative placemaking projects.
EXPLORE EXPLORE EXPLORE

4007th Street SW Washington, DC 20506

207.682.5400 | webmgr@arts gov

diLE Folicies
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